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Goals of the session

Participants will be able to:

e Reference a framework to shape conversations
about the value of a college degree

* Become familiar with existing data sources to
explore value

 Cite examples of the value of a college degree using
data in both economic and non-economic terms.



A multidimensional approach is
necessary to encapsulate value

Public
economic
value of
a college
degree

Public
well-being
value of a

college

degree

Source: Post Collegiate Outcomes Initiatives (2015) ADVANCING A COMPREHENSIVE STUDY OF POST-COLLEGIATE
OUTCOMES FRAMEWORK AND TOOLKIT, retrieved from https://www.aplu.org/library/advancing-a-comprehensive-
study-of-post-collegiate-outcomes-framework-and-toolkit/file 4



We reflected on our own experiences
with value

What was a moment you realized your college degree was valuable?

“Being able to advocate
for myself”

” Encountering
diversity... | learned to
appreciate and
welcome different
experience and not
take my own as
normative”




We reviewed literature on the value of

college

Lumina

FOUNDATION

IT’S NOT JUST
THE MONEY

THE BENEFITS OF
COLLEGE EDUCATION
TO INDIVIDUALS AND
TO SOCIETY

Source:
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ALYSSA N. ROCKENBACH

NICHOLAS A. BOWMAN

TRICIA A. SEIFERT

GREGORY C. WOLNIAK

with ERNEST T. PASCARELLA anp PATRICK T. TERENZINI

f? CollegeBoard

Trends in Higher Education Series

Education Pays 2019

THE BENEFITS OF HIGHER EDUCATION FOR INDIVIDUALS AND SOCIETY
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https://www.luminafoundation.org/wp-content/uploads/2017/08/its-not-just-the-money.pdf
https://research.collegeboard.org/pdf/education-pays-2019-full-report.pdf

We compiled an inventory of areas of

value to explore for UC alumni

Economic

Well-Being

Public

Tax revenue

Consumer spending
Entrepreneurship & Job Creation
Meeting workforce needs
Innovations/efficiencies

Social programs

Personal

Earnings & economic mobility
Health and retirement benefits
Employability

Return on investment
Compounded benefits
"Middle Class" outcomes
Purchasing power

Expanded opportunities

Diverse perspectives/worldview
Critical thinking/information literacy
Leadership and communication skills
Networking

Interpersonal Relationships
Knowledge/academic learning
Quality of working conditions

Health literacy/outcomes

Personal development/happiness




Personal economic value of a UC degree

* Individual earnings

* Economic mobility

* Return on investment

* Health insurance and retirement benefits

* Homeownership



Personal economic value of a UC degree

Individual earnings
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Personal economic value of a UC degree

Economic mobility

Non-UC 4yr, CA

Non-UC 4yr, non-CA

2yr College

No College

Percentage of lowest-income alumni (who graduated or not) moving to the top
income quintile by institution type, 1999-2005 college entry cohorts

Sources: UC Student Data Files, CLIMB Initiative data 10



Personal economic value of a UC degree

Return on investment

e UC graduates breakeven on their educational
investment between 4 to 6 years after graduation.

* The five-year rate of return after graduation for UC
graduates is between 2.2 percent and 10.6 percent.
The return is highly associated with academic

majors/disciplines.
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Personal economic value of a UC degree

Health insurance and retirement benefits

—UC graduates UC students who did not graduate =—Same age individuals who did not go to UC

Health Insurance Retirement
60% 57%

50%
40%

30%

20%

10%

0%

Percentage of alumni with employer-supported health insurance and retirement contributions,
2015, by years after graduation, 2002- 2010 college entry cohorts

Source: CLIMB Initiative data
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Personal economic value of a UC degree

Homeownership
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2015 UC alumni homeownership rates by completion status

Source: CLIMB Initiative data

13



Public economic value of a UC degree

* Contributions to the economy
* Entrepreneurship and job creation

* Innovation and economic growth
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Public economic value of a UC degree

Contributions to the economy
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Public economic value of a UC degree

Entrepreneurship and job creation
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Public economic value of a UC degree

Growth and innovation
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Public well-being value of a UC
degree

* Public-serving professions

* Civic engagement and community
service

* Public-serving research
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Public well-being value of a UC degree

Public-serving professions

28,000+ UC-educated teachers serve in 3 out of 4
California K-12 schools

UC-trained K-12 teachers

o Elementary school teacher

o Middle school tearcher
High school teacher

o Multiple segment teacher

Sources: California
Department of
Education, UC Student
Data
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Public well-being value of a UC degree

Public-serving professions

UC-trained doctors and other medical professionals
serve in 60 percent of California towns

Sources: California
Department of
Consumer Affairs, UC
Student Data
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Public well-being value of a UC degree

Civic engagement and community
service

* VVoter participation
* UC analysis of CA voter data shows that two-thirds of
registered UC alumni vote, compared with less than half
of similarly aged populations
* Public service
* One in two California state justices and one in three
California state-elected officials are UC graduates
* Volunteering and community service

* UC alumni from 2000 to 2010 provide an estimated 22.3
million volunteer hours annually
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Public well-being value of a UC degree

Public-serving research
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Personal well-being value of a UC
degree

* Psychosocial change

e 215t century skill development

* Health and information literacy

e Stability through job security, life outcomes
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Personal well-being value of a UC degree

Psychosocial change
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Personal well-being value of a UC degree

21st century skill development

UC seniors also report large gains in 215t century skills

B Gain M As asenior When starting UC

- xx
Ability to design, conduct, and evaluate [N ;-

research

Library and online information research
skills

Ability to read and comprehend
academic material

Analytical and critical thinking skills




Personal well-being value of a UC degree

Health and information literacy

* Information literacy and research skills

 UCUES data show large gains for UC seniors in their ability to
conduct and evaluate research

* Information research skills and analytical thinking

Health information literacy

e College degree earners are more likely to source health
information from written sources
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Personal well-being value of a UC degree

Stability, job security, life outcomes

e Job security (including during COVID-19), and job
satisfaction

* Unemployment was nearly twice as high for non-college-
graduates, both pre-COVID and a few months into COVID

* Happiness and life satisfaction

e General Social Survey data show that even controlling for
income, degree earners report higher levels of happiness and
life satisfaction
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We used an array of data sources in each quadrant

Public Personal

California Employment
Development Department
California Department of
Consumer Affairs

Collegiate Leaders in Increasing
MoBility (CLIMB) research group

Economic

o0
=
o
°
o
=




. L Join at
Interactive Activity AP e

#9879 664

e Of the areas we covered today, which area or idea
are you most excited to pursue for your institution?

* Who would you see as potential audiences for data
like this for you institution?
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Limitations

* Equity considerations

* Timing of data collection

* Limited data on non-college-goers
 Lack of causal analysis
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Recommendations

* Read our report:

* Go do it! Continue these conversations on your
campus about measuring value of a degree for your
institutions graduates.

e Share what you learn with others: We would like to
hear more about the ways you are using data to
measure value. (CAIR 2022)
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ucal.us/valueofdegree
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REMINDER: COMPLETE YOUR SESSION EVALVATIONS

IR10: Heres IR Asalysts Can Supgart
Ecyuty, Divesrsiby, mned Inclusion

OPTION 02

Agenda - Session

OPTION 01

Home - Feedback

CAIR 2021 Annual Conference

* Navigate to the * Navigate to

Resort ot Sguaw Creek Resort, Lake Taboe

I Home page Agenda on the
E Questicns from My Audience o C“Ck cn l Andrew Epplg Bio bOttDm menu
Feedback - | ' e Select session
Additional Resources . Select Sessinn B name
% Sereeta Alexandar i .
viseo Feedback S iy - o Click
e Select the name of Tririr Rate

the session that
you attended




Contact Information

Brianna.Moore-Trieu@ucop.edu
Woody.Kongsamut@ucop.edu

Amit.Prayag@ucop.edu
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& Active poll 11 a5

What is the one word or phrase that comes to mind when you think about the value of
a degree?

Earning enough after graduatio

Upward mobility ; .
Better job Earning potential

Money

Respect Sa Ia ry Social Advantage

Employment

Economic Mobility

Social intelligence Learning

Generational Wealth




& Active poll

Of the areas we covered today, which area or idea are you most excited to pursue for
your institution?

Contributions to economy
Public good

Public serving professions

Social knowledge
Public well-being

Public service

Economic mobility

Civic engagement

California EDD



& Active poll

Who would you see as potential audiences for data like this for you institution?

Community partners

[T —— State Legislators  Qutreach Programs

The public and policy makers

Students =

Prospective Students
Administration
Parents

BOT for more funding!



